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NOTE FROM THE EDITOR

 
With immense pleasure, we present before you the Volume 5 Issue 1
June 2019 issue of PsyLens, an e-magazine managed by a team of
Psychology students, PSG College of Arts & Science. This present
edition holds simplified, condensed version of research works
conducted worldwide in the field of Psychology on a variety of topics
from music to moral disengagement, decoy effect to deconstructed
cubicles, positive feedback to pro-social behaviour, and  so on… This
edition has made its attempt to mark the beginning of your reading
journey with a devotedly prepared special column, providing
profound insights on the infinity present within human nature, in the
light of ancient scripture.

Wishing you an exciting  reading experience…

We remain thankful to our institution for the learning resources
that are made available to us, and in facilitating our very initiative
of establishing, and sustaining PsyLens. We feel blessed to have
several sources of support from people unknown, like those
behind the designing software like Canva or those who shared
their quality pictures / images (and making it copyright free). We
thank the readers of PsyLens who have been continuously
providing their enthusiastic participation and support in this
process of reading, sharing and growing. We are thankful to our
seniors who nurtured us to shoulder the responsibility of taking
PsyLens forward. They grew out through PsyLens, and they are
out to outgrow. We wish them happiness and success in all their
endeavours.    

Regards 
Team PsyLens 

Dear members of the Psychology community
 Greetings from the Psychology Association, PSG College of
Arts & Science...



INFINITY WITHIN,
WITHOUT

When one sees a reflection in
a mirror, he/she says ‘it is me'
and there is no doubt about it
because  he/she is awake;
likewise, when one have a
deep sleep and wake up, 

ANCIENT WISDOM 

Awareness is light, 
Ignorance is darkness... 

he/she is able to answer
whether they had a dream
or not, so who was
watching one even when
they were sleeping?



Though the soul is complete,
people feel incomplete due to
their own ignorance. These
ignorance are explained
using  Pancha Kosha
(Taittiriya Upanishad) or five
illusory sheaths of  soul that
binds/blinds every person
from knowing their true
nature.  These sheaths make
one get attached to the

The outermost layer is the
Annamaya Kosha which is
made up of  food; with
nutrition and energy, this
works well with proper diet.
Within this is the Pranamaya
Kosha which provides life to
the physical body by taking
care of all major circulations
and maintaining a proper flow
of air, blood and heat
throughout the physical body.
The Manomaya Kosha or mind
sheath is filled with thoughts
and emotions that gives
pleasure and pain to the mind.
. 

The next two sheaths:
Vijyanamaya Kosha
(intellect) and Anandamaya
Kosha (bliss)  differentiate
man from animal. The
Vijyanamaya Kosha lets one
differentiate between good
and bad, with morals and
ethics gained through
knowledge. The subtlest
layer is Anandamaya Kosha
or bliss sheath which is a  
 

Once the thought processes
are calmly observed, it can be
understood that the outcome
is only associated with the
roles played, but not with the
soul. The unaware mind
resists one from knowing that
the soul is complete and free,
because it is a part of infinity,
which is beyond any cause
and effect. 

Everything is oneself, and it
is one's own self. One is
unaware of his/her true
consciousness which is
within; it is beyond brain and
life, time and space; still, one
is insensible because of the
constant delusions.

materialistic world. Let us
have a look at each sheath.



PRESENTED BY
CHARUMATHI P.

These sheaths are a false
conclusions of one's self
because the atman within is
completely unattached, ever  

store house of all happiness
is completely transient, yet
gives  the most blissful
pleasure.

pure and beyond everything.
Hence, identifying with each
kosha would become a
source of suffering. Peeling
off all these illusory sheaths
(by balancing it), can help
find the immortal infinity
veiled within oneself.

Om Poornamadah Poornamidam                  
Poornaat Poornamudachyate,             
Poornasya Poornamaadaya
Poornamevavashishyate,            
Om Shantih, Shantih, Shantih

Everything in this universe is complete and              
infinite,               
Anything created out of infinity is also infinte,
If anything is removed from infinity, it still
remains infinite.
                                          -Isavasya Upanishad
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ANIMAL ASSISTED THERAPY

For numerous people, animals
(including pets) are stress
busters. Interacting with
animals can relieve stress,
enhance positivity in thinking,
give a better health condition,
help to socialize more
effectively and most
importantly, they are a salient
emotional support that keep
conditions like anxiety,
depression, loneliness, etc. at
bay.

Animal Assisted Therapy
(AAT) is a recognized form of
therapy that is meant to
address various psychosocial
skills and socio-emotional
functioning, which are issues
among people with acquired
brain injury (traumatic or
otherwise). AAT is now
increasingly used as a
complimentary approach with
conventional treatment in
neurorehabilitation. 
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Successful AAT requires social
engagement from the patient’s
side.

A research was conducted
which aimed at understanding
the effects of AAT on social
competence in patients with
acquired brain injury
(measured in terms of the
mood of the patients during
the therapy), and their
motivation to attend the
sessions that would determine
their satisfaction with the
therapy.

During the study, 2 experimental
sessions (AAT) and 2 controlled
sessions (conventional therapy)
were conducted per week for a
period of 6 weeks (totally of 24
sessions). The therapist and the

patient chose a suitable animal
among horses, donkey, sheep,
goat, miniature pigs, cats,
chickens, rabbits and guinea
pigs for the AAT. AAT sessions
were conducted following the
standards of  International
Association of Human-Animal
Interaction Organizations.

Each therapy lasted for 30
minutes, and the patient and
therapist filled questionnaires
at the end of each therapy
session that assessed the
patient’s mood, and
motivation to attend the
therapy session. AAT and
conventional therapy were
held concurrently, such that
both were comparable, and
focused on the same aspect
of behavior.

In AAT, the patient and the
therapist, first greeted the
animal and then, involved
themselves in rehabilitative
therapy that is associated with
the animal. E.g., Cutting
vegetables and feeding guinea
pigs (AAT session), versus
cutting vegetables to make

In the 22 patients screened
and selected randomly for the
study, only 19 patients (male-
13, female-6) remained
involved until the end. 8
among these suffered
traumatic brain injury (TBI),
and 11 suffered non-traumatic
brain injury (N-TBI).
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a salad (conventional therapy);
cleaning the rabbit’s cage in the
presence of the animal (AAT),
versus dusting/cleaning  the
furniture (conventional
therapy), etc.

Results showed that, social
behavior was higher during the
AAT with more active verbal
communication than in the
conventional therapy. There
was also a significantly higher
proportion of non-verbal
communication during the AAT
that was assessed under three
categories gaze, movement
and physical contact. The
duration of exhibition of
positive emotions doubled
during AAT, while the neutral
emotions reduced. However,
there were no effects on the
negative emotions.

Since animals communicate
non-verbally and are non-
evaluative, they motivate 
patients to attend the
therapy, and show
involvement in therapeutic
activities. Animals thus elicit
a positive affect in the
patients. However, some
benefitted more than others,
because of the animal
involved.

The study thus implies that,
increased positive
emotions,  motivation and
satisfaction during AAT
supports the potential of
AAT in cognitive
rehabilitation therapy, and
social skills training after
brain injury.

“Animals are such agreeable friends. They ask
no questions, they pass no criticisms.” – George

Eliot

CONDENSED BY
ASHIKA A.
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MUSIC, A MERE ART OR
SOMETHING MORE!

<a href="http://www.freepik.com">Designed by brgfx / Freepik</a>

The incredible ability of music to evoke emotions in
listeners is one factor that motivates many people to
produce and listen to music continuously. Tempo, mode
and intensity of the music plays a vital role in eliciting 
emotions. Musical pieces are rated as ‘happier’, if they
are in the major mode with faster tempos and higher
intensities. The opposite is true when pieces are in the
minor mode with slower tempos and lower intensities.  
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A recent study by Rosabel Yu
Ling Tay and Bee Chin Ng
attempted to examine the
effects of manipulating the
tempo and mode of the music
on the emotions induced by
music and subsequently, the
usage of emotion words. The
study used a circumplex
model of affect, that places
emotional experiences on two
axes: one of valence (pleasant
or unpleasant continuum) and
the other of arousal (the
physiological or psychological
state of reacting to a stimuli).

Fifty university students in
Singapore were asked to
select emotion words after
exposure to various musical
pieces (20 seconds in length),
and the emotions felt by the
participants were observed
through their facial
expressions. The results
showed that when people
listen to major mode or fast
tempo, they tend to use
positive words and high 

Negative events, words and
memories tend to have a
stronger physiological and
emotional responses than
positive or neutral events and
hence, individuals are more
likely to attend to negative
emotions such as sadness
and anger for a longer period
of time. Music priming, hence
can be used in clinical
settings to facilitate
appropriate emotional
regulation and language use,
with people who have
difficulties in communication,
socializing with their peers or
expressing their emotions.

CONDENSED BY
NICKILA SHREE C.R.

arousal words like happy,
delighted and excited, minor
modes, and slow tempos
made people use words like
anger, tense, etc., (negative
or unpleasant emotions).
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HUMOUR-
ANOTHER
WINDOW TO 
YOUR SOUL

 

“Late at night, you are the only one left working at
the office. As you are sitting at your desk, suddenly
all the lights on your floor are switched off!” What

would you do if you were in this situation !

To find out how cognitive
reappraisal strategies of
threatening events relate to
individuals’ habitual use of
humour, personality and
psychological well-being, four
such similar vignettes were given
to 95 participants (ages 17-34
years) to provide as many
humorous ways as possible, to
think about the situation in a way 

that diminishes anxiety. Three
of the authors of the research
paper consensually rated the
content of humour in the
responses as objectively as
possible.

Another self-report scale
(Comic Style Markers) was
administered to the
participants to assess whether  
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their habitual use of humour
was "benign," good-natured or
"dark," malicious humour
(encompassing sarcasm,
cynicism and irony). In addition,
two other scales were
administered: one to identify
the personality type (PID-5) and
another to measure the sub-
clinical depressive experiences
(CES-D). 

Another finding of the
research was that, those who
sought after the worst-case
comparison technique seem
to be those experiencing
more depressive experiences
on a daily basis. And finally,
the research points out that
the habitual use of "dark"
humour may be detrimental
to the psychological well-
being of a person.

CONDENSED BY
 GURU PRAPANNA SRI A.S

The findings reached up on
statistical analysis of the data,
pointed out many interesting
facts. Individuals with greater
self-reported use of benign
humour were found to be more
likely to reappraise the anxiety
provoking situation by featuring
general positive aspects of it.
Individuals higher on the
personality traits of detachment
and negative affectivity, more
often compared the given
situation with its worst case
scenario, to reduce anxiety.

Yet, another study point out,
how, those with the highest
preference for, and
comprehension of dark
humour also had the highest
verbal and nonverbal
intelligence, as well as
emotional stability
(Willinger.U et al, 2017).
Summing up, humour can
not only be a powerful
outlet of self-expression, but
may also be an excellent
tool for self-reflection.
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SEASONAL EFFECTS ON
PRO-SOCIAL BEHAVIOUR

Can seasons like summer and
winter (Christmas) affect the pro-
social behaviour of individuals? If
so, what could be the potential
drivers of such effects? A recently
conducted research was
fascinated to dive deep into the
investigation of these queries;
two studies were conducted.

Study 1 consisted of two
experiments: one was
conducted in the winter
season, and the other in the
summer season. University
setting was chosen, and the
participants were randomly
assigned to the winter session
and summer session. Both the
experiments had the same  
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three stages except that they
were conducted during two
different seasons. The second
stage was randomly selected to
be paid out based on the
performance of the participants.
They were informed that they
could donate this money to the
German Red Cross.

Then, the Social Value
Orientation (SVO) of the
participants was measured.
Based on these results, the
subjects were classified as pro-
socials, individualists or
competitive choice. Subjects in
the Christmas session had the
tendency to donate 30% less
than the subjects in the summer
session. SVO results proved that,
although pro-socials donate
more than the individualists in
the winter session, their donation
levels were less compared to the
pro-socials in the summer
session.

Furthermore, a second study 
intrigued to discover the potential
drivers behind these effects. It was
conducted in the same setting;
winter session took place in the
week after Black Friday. It was a 

replication of study 1 except
that finally, their perceived
stress level & savings during
that month compared to the
rest of the year, was
measured using
questionnaires. Questions
about their consumption and
saving patterns in the
Christmas season like
participation in the Black
Friday sales, purchases,
donations, and so on were
asked.

Increased perceived stress
level and savings were
negatively related to the
donation levels.
Interestingly, even  pro-
socials who reported low
stress levels in the winter,
donated less than those in
the summer. Individualists
who always donated low
levels, reported the same
without reflecting much
impact of the stress levels.

These results led us to an
understanding that, the
perceived stress level and
savings/consumption
pattern exerts an influence  

Page 9
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on the individuals' level of donation. The overall findings of
both the studies can help designing fundraising strategies, as
they provide interesting insights for the marketing, the timing
and the design of the campaigns.

CONDENSED BY
SHIFANA F.

Page 10



Page 11

PsyLens Volume 5 Issue 1 June 2019

The human mind can often play
tricks with perception, especially
when confronted with optical
illusions. However, a perceptual
illusion differs from optical
illusion, which is essentially an
image that contains conflicting
data that cause us to perceive
the image in a way that differs
from reality.

A recent study aimed at
influencing the physical activity
(walking distance) using a
memory-related perceptual
illusion that relies on a mismatch   

between a spatially
manipulated virtual reality (VR)
environment and a weakness of
memory for a similar, previously
experienced environment.

There were 40 participants in
this study whose task was to
reproduce a certain distance
three times, by walking on a
treadmill while moving through
a VR environment which
consisted of scenery, and they
have to say stop once they
have covered the same
distance. The spatial features 

A TRICKY GAME
OF HUMAN
EYES
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of this environment were
manipulated during the
task, by stretching and
compressing the VR
environment but, the
treadmill speed remained
constant in all three
sessions. Participants were
not informed about these
manipulations.

The results showed that,
perceptual illusion can directly
affect physical activity in
humans, as stretching the
previously experienced VR
environment  lead participants
to almost double their initial
walking distance whereas,
compressing it resulted in
covering half of the initial
distance.

These findings can be applied
in the development of novel
clinical applications, to the
patients with parkinson's
disease. Furthermore,
memory-related perceptual
illusions can be used to
enhance motor recovery in
stroke patients via spatial
manipulations. 

CONDENSED BY
CHARUMATHI P.
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WRITING STYLE DO INFLUENCE
ACADEMIC ACHIEVEMENT

PsyLens Volume 5 Issue 1 June 2019

Writing skills that plays a
vital role in the academic
achievement of individuals;
can be promoted by the
choice of their writing style
(printed or cursive). In
printed writing style, the
movement is in a non-
continuous pattern, whereas
in cursive writing, the
movement is continuous,
facilitating automatic
production of letters and
words while writing.

A recent study examined the
effects of a teaching program
focussing on intense cursive
writing, on developing 1) the
prerequisites of reading and
writing skills  and, 2) the
acquisition of reading and
writing skills.

141 students from first grade
involved in the study were
randomly assigned to
intervention group (TG) and
control group (CG). The
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experiment was conducted in
three phases: In the pre-
training phase, 2 tests
consisting of 6 tasks were
given to test the prerequisites
of reading and writing skills,
like ability to visually analyze
and remember letters,
recognize letters written in
various allographs (upper case,
lower case, printed and
cursive), write quickly and
accurately, and so on.

In the training phase, that
lasted for nine months,
students in the control group
were trained for both printed
and cursive writing; whereas,
students in the intervention
group were trained
thoroughly, only for cursive
writing. The post training
phase, again tested the
prerequisites for acquiring
reading and writing skills
followed by a standardized
battery of tests, for evaluating
the acquired reading and
writing skills.

reading skills, in the post-
training phase, the
intervention group
performed better than the
control group in all the six
tasks. Moreover, the
intervention group’s overall
post-training performance
was better than the pre-
training phase in comparison
to the other group. 

With regard to the
acquisition of reading and
writing skills, the reading
fluency of the children in the
intervention group
decreased significantly over
time. In the reading
comprehension, writing
fluency and spelling
accuracy, the intervention
group performed better than
the control group. It is clear
that, teaching a single type
of writing (i.e. cursive
writing) in primary school
facilitates the development
of writing and reading skills
in a better way.

CONDENSED BY
SHIFANA F.

With regard to the
prerequisites of writing and
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LANGUAGE IN
DELIBERATE REASONING

Deliberate reasoning or logical
thinking is the process of using 
logic and reason in decision
making and problem solving.
Language, for humans is the
medium of thinking and
expression of ideas and thoughts.
Does the use of a second language
affect logical reasoning? Are the
decisions taken in second
language more logical?

A Norwegian study conducted
by Maekelae and Pfuhl aimed at
finding the effect of language in
reasoning and decision making, 

which are devoid of
emotional connotation.

Language environment is
altered in this study. 473
participants (243 males and
230 females were divided into
3 groups based on the 
language conditions; 161 in
native Norwegian language
condition, 154 in the
switching conditions i.e.
switching between both
native and second language,
and 158 in the second  
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The study was conducted by
providing an online survey
which included reasoning test,
cognitive reflection test, base
rate neglect test, probability
matching tasks, language
proficiency tests and effort
test, in the above three
language conditions. Number
of items correctly answered in
reasoning test, perceived
effort, perceived accuracy or
confidence, and language
proficiency of the participants
were measured.

However, while observing the
results of an earlier study
conducted by Keysar,
Hayakawa and An, thinking in
foreign or second language
has a significant effect on
logical thinking and reduces
decision making biases, which
is popularly called as Foreign
language effect.

Although language has no
significant effect on
individuals' rational decision
making, we cannot ignore the
fact that, there is a small effect
of language in decision
making for tasks with
emotional connotation, and in
moral judgements.

CONDENSED BY
SANGAVI PARAMASIVAM

The three groups scored equally
in reasoning tests indicating
that the language context does
neither increase nor hamper
deliberate reasoning. Deliberate
reasoning was not increased
when a second language was
used or when having to switch
between native and second
language.  Perceived effort and
confidence of the participants 

language conditions - English). were found to be significant
predictors of deliberate
reasoning.
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THE CUBICLE DECONSTRUCTED

Workplace design can affect
workers' performance and
there is strong evidence to
support the same. However,
the effects of spatial
characteristics of the work
environment per se are less
known.

A group of researchers
experimented with visual
enclosure, through two studies,
by simply adding a cubicle
partition around the desk. The
hypotheses being tested was
whether the spatial
characteristics of the work
environment (cubicle) affects

cognition by priming or effort
allocation. They found that visual
enclosure (cubicle) improves
perseverance, an essential aspect
of any job task.

A third study additionally
revealed that this effect was
likely due to adjusting of mental
effort depending on the
environment, with larger spaces
requiring a greater mental
allocation. It essentially
suggested that work
environment characteristics
affect human performance by
influencing the effort allocated
to various tasks (effort allocation
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hypothesis), rather than by
activating concepts related to
enclosure (semantic priming).
The present results,
therefore, indicate that tasks 

CONDENSED BY
DIVYA C.

"Put your blinders on and buckle up
like a race horse." -Anonymous.

requiring sustained
perseverance could benefit
from being performed in such
enclosed spaces as a cubicle.
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INCLUSIVE LEADERSHIP BOOSTS
INNOVATION

In a competitive working
environment characterized by
globalization and rapid
technological changes,
innovation has been regarded
as the crucial facilitator for
growth, performance and
competitiveness. On realizing
the importance of employees’
innovation for organizational
development, it was
necessary to identify the
factors that could facilitate  

employees’ innovative
behaviour.

Among various factors that
determine employees’
innovative behaviour,
leadership has been noted as
the most important factor. A
recent study examined the role
of inclusive leadership in
enhancing the employee
innovative behaviour by the
way of increasing Perceived  
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Organizational Support
(POS). An inclusive leader
tolerates employees’ views 
by providing them guidance
and support when they make
mistakes; training them and
praising their achievements;
treating them fairly,
considering their needs and
interests.

Data was collected among
employees and supervisors
from 15 service-based
organizations such as banks,
law offices, Sinopec, and
retailing stores in 6 cities in
China. Inclusive leadership,
innovative behaviour and
perceived organizational
support were measured
using well standardized
scales. Gender, age,
education, and tenure were
selected as main control
variables for their probable
association with employees'
perceived organizational
support and innovative
behaviour.

inclusive leadership was found
to be positively related to
employee innovative
behaviour, and perceived
organizational support was
positively related to employee
innovative behaviour. Also,
when employees perceived
more inclusive leadership, they
experienced more perceived
organizational support.

These results indicated that
perceived organizational
support mediated the
relationship between
inclusive leadership and
employee innovative
behaviour demonstrating the
importance of supervisory
support in enhancing
employees' innovative
behaviour. Managers can
consider ways such as
showing openness and
inclusiveness to employees’
new ideas in order to increase
their innovative behaviour,
that could eventually facilitate
organizational growth.

After controlling gender,
age, education, and tenure,

CONDENSED BY
SHIFANA F.
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THE POWER OF
POSITIVE FEEDBACK

Have you ever felt doubtful
of your own memories,
giving in to the external
clues that are in conflict with
the same memories? Then,
it’s time for you to know that
you have given way to the
misinformation effect. It is
the inclusion of information
that is inconsistent with the
course of an event, and
which originates from
sources other than the event
itself, into a witness’s report
of the event. 

People mainly tend to yield to
the misinformation effect due
to the doubt of their own
memory. Misinformation
effect is one factor that
reduces the quality of witness
testimony in courts. A recent
study explored the influence
of a technique called
Reinforced Self-Affirmation
(RSA) in reducing the
misinformation effect.
Reinforced Self Affirmation
includes 2 components: Self-
affirmation and positive
feedback.

It mainly uses positive
feedback as a tool to boost the
self-affirmation of individuals, 
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Explore the world with your

own eyes; store it in and

retrieve it from your own

memory 

by the way of
enhancing their
self-confidence
to rely on their
own memories
and perception,
rather than
external clues
regarding any
event.
Reinforced self
affirmation is
designed for the 

kind of eyewitnesses,
those who remember the
original event correctly,
yet tend to report
information consistent to
the erroneous post-event
material rather.

Two experiments were
conducted. In experiment
1, misinformation effect
and reinforced self
affirmation was applied to
the participants in the
experimental group.
Reinforced self affirmation
was applied by asking
them to write down their
achievements in life. Also,
reinforced self affirmation 

Experiment 2 examined the
effectiveness of reinforced
self affirmation in memory
and Independence of 

for memory and perception
was applied by giving
manipulated positive
feedbacks for their
performance on few memory
and perception tasks. Finally,
an original memory test was
conducted based on a video
that was presented before the
application of the
misinformation effect.
Reinforced self affirmation
was not applied to the
participants in the control
group.
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The overall results of these
experiments confirmed that
reinforced self affirmation
group was less driven by the
misinformation effect
compared to the
control group. Reinforced self
affirmation group had more

confidence on their memory
and perception than the
control group. Positive
feedbacks about memory,
perception and independence
of judgements effectively
reduced the misinformation
effect. 

CONDENSED BY
SHIFANA F.

Judgements using a new set
of participants. It replicated
experiment 1, except that a
procedure for inducing
subjectively perceived
independence of judgements
was applied instead of
reinforced self affirmation
for perception, as in
experiment 1. These results indicate that

reinforced self affirmation
can improve the memory
performance of individuals by
boosting their confidence
level, which can be of great
use in one's daily life
activities. Moreover, this
technique can also be used to
improve the quality of
witness testimony in courts.



 

DO INSTAGRAM PROFILES 
ACCURATELY PORTRAY 

PERSONALITY? 
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It is said that eyes are the windows to the soul.
Today, Instagram has synonymously become the

window into people’s lives. But, is this notion true? 

Page 24

A recent study aimed to
evaluate the presence of
potential inconsistencies
between persons' self-reported
personality (offline
presentation) and their public
self (online presentation), and
to identify the factors implied in
assessing a person’s public self.

Quantitative results (Study 1)
showed a difference between
the instagram account
holders’ public self
(evaluated by observers'
perception of their
personality) and their
personality self-reports. In
order to identify the factors  



 

PsyLens Volume 5 Issue 1 June 2019
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DIVYA C.
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"You are who you are when nobody's
watching you." - Stephen Fry

implicated in assessing the
public self, a qualitative study
(Study 2) was conducted in
which observer participants
(Group 2) elaborated on their
initial conceptions of the
account holders’ (Group 1)
online presence.

This revealed four major
themes:                                      
 (1) Selfies as a personality
predictor;                                     
 (2) Faces as a personality
predictor;                                  
 (3) Layout as personality
predictor;                                 
 (4) Misuse of social networks
and its consequence for
communication.

The results also indicated
that the halo effect is integral
to the online self-
presentational process,
suggesting that an
aesthetically pleasing
instagram account or
account holder will be better
received and thought of as
having particularly positive
personality traits. These
findings, thus contribute to
the understanding of online
self-presentation on current
social networks, particularly
a purely visual online setting
such as instagram.
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MENSTRUAL CYCLE AND
DICHOTIC LISTENING

The fluctuation of hormonal
levels over the menstrual cycle
causes changes in many
different systems of the body. A
recent study attempted to
explore the effects of menstrual
cycle on dichotic listening
tasks. Dichotic listening tasks
involve the simultaneous
presentation of different
syllables via headphones to the
left and right ears and
prompting a listener to indicate
the syllable most clearly heard.

Listeners completing dichotic
listening tasks generally
report hearing the syllable
presented to the right ear, or
a left ear advantage.

53 females with normal hearing
were included as participants
in groups, 35 who took oral
contraceptives (OC) and  18 who
did not (NOC). Oral
contraceptives may affect
women’s responses to dichotic
listening tasks by stabilizing the 
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levels of oestrogen and
progesterone across the
menstrual cycle. Thus, Oral
Contraceptives group can serve
as a control group to which any
hormone related changes in
dichotic listening could be
compared.

They completed nine listening
sessions of approximately 15
minutes each, with one session
per week. The initial session
was approximately 30 minutes
after which details regarding
their use of oral contraceptives,
date of the onset of their last
menstrual cycle and it’s length
were collected. For each
presentation, two syllables
were directed, one in each ear. 

Three experimental conditions
were used: open response (the
participants indicated the
stimulus that was most clearly
heard), forced left ear response
(the participants were directed
to attend and indicate the stimuli
presented to the left ear) and
forced right ear response (the
participants were directed to
attend and indicate the stimuli

presented to the right ear).

Each condition contained 66
presentations, and at every
session, the participants
completed all three conditions.
The percentage of correct left
ear responses, right ear
responses, and error responses
were calculated. The results
showed a decrease in the
proportion of the right ear
responses when oestrogen
levels began to rise during the
days prior to and after
ovulation. 

The analysis also indicated no
difference between the two
groups of women. However,
these results suggests that the
increase in ovarian hormone
levels during the menstrual
cycle lead to a reduction in the
right ear response after
ovulation. The possibility
remains that other aspects of
auditory function could also be
affected by the varying levels of
ovarian hormones across the
menstrual cycle.
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REFLEXIVE EMBODIMENT
 OF SCHOOL GOING KIDS

Just as malnutrition
among children is
prevalent in some
parts of the world,
childhood obesity and
over-weight is another
nutritional issue that
is on the rise.
Worldwide, 10% of
school going children
between the ages 5
and 17 have been
reported to be
overweight or obese.

Acknowledging the
rate of childhood
obesity in her
country, Gillian M.
Martin, a researcher
from the University
of Malta set out to
study this issue in
the light of the
children’s perception,
emotion and
reflection about their
bodies (reflexive
embodiment), and
the societal role 

associated with it. This ethnographic study
was conducted within a school setting with
a total of 134 children of both genders in
two separate age groups (5-6 years and 9-10
years).

Since the sharing of intimate thoughts about
the body image require the foundation of a
close and trusting relationship, the author
spent about 500 hours in the field, building
strong connections with the children. In
order to elicit context relevant qualitative
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The conversations revealed
that in the age group of 5-6
years, obesity was almost a
non-issue as children were
unaware of the “fatness” of
their classmates. The few
who were exposed to
criticisms from relatives
remained protected under
their mother’s domain of
unconditional acceptance. A
few others received a good
degree of positive attention
for their “chubbiness.” The
situation is quite the contrary
in the age group of 9-10
years, as obese children from
this category were subject to
teasing and social exclusion.

data, without violating ethical
guidelines, a novel technique
of Draw (me) and Tell was
used. In this method, the
children were instructed to
draw a picture of themselves
and their best friends as
accurately as possible. These
drawings were then used to
steer the follow-up
conversation about their 
body image, when they got
comfortable to do so.

A noteworthy revelation was
that, children had drawn
themselves as (they wish that)
“somebody would see them—not
as they see themselves,” while
the best friends of overweight
children had drawn them “as
they were.” Therefore, as
children are in a very
impressionable age, it is
important to actively encourage
them to be “fit” rather than dump
the negative symbolic value
related to overweight body
shape, at them.

CONDENSED BY 
GURU PRAPANNA SRI A.S.
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DECISION-MAKING IN E-MAIL BAIT
The search for psychological predictors of susceptibility.

"Suddenly you receive an email rewarding a cash price of
Rs.5,00,000. Further to drop the amount in your account,

they ask some necessary details. What would you do?"
A Recent study tried
understanding the major
psychological influences while
making decisions about the
legitimacy of phishing e-mails.
Cognition and situational
influences are important   

psychological constructs in
decision-making i.e. the
familiarity and difficulty in
perception of fraud cues,
cognitive processing, and
finally individual differences.
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An email judgment task was
created by four members and
the participants were asked to
judge the legitimacy of the e-
mail. This was done using six-
point scales, from definitely
phishing (1) to definitely
legitimate (6). For example,
simply opening the  e-mail
itself carries a level of risk if
embedded images are
automatically downloaded,
while clicking on the link within
an e-mail shows a greater level
of vulnerability, entering
personal details at further
higher level. 

The important aspect of the
study is to measure the
individual difficulty, individual
difference, potential
psychological constructs’
influences and impact of time
pressure in accuracy of
judgments about e-mail
legitimacy. From the research it
was found that, e-mail
decisions made by participants
were highly error prone, and no
one could answer all questions
correctly. 

In the psychological
constructs, sensation
seeking and cognitive
reflection were found to
have major impact on
susceptibility. Higher
sensation seeking
correlated with wrong
decision-making. Cognitive
reflection allows rational
processing of information
which may help in
identifying phishing e-mails. 
 
 Participants who were
under time pressure, made
less correct decisions on
judgments because of the
intuitive & immediate
response, and those who
had no time pressure had
the opportunity to use
rational processing. 

Phishing mails that were 

designed with a high level
of consistency and
purporting to come from
well-known companies
were identified to be the
most convincing to the
participants.

These findings provide 
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valuable insights on individual
differences between users
while making decisions about
the legitimacy of e-mails. These
data can be used to optimize
training or intervention

programs to address the
persistent security threats,
at the point that an e-mail
reaches the user.
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NATURAL CIGARETTES OR
FAKE DESCRIPTORS 

Cigarettes described as
“organic,” “natural,” or “additive
free” could have unintended
consequences of cultivating
the misperception they are less
harmful.

A recent study investigated to
understand the impact of such
(misleading) descriptors in
smokers’ interests to choose
such cigarettes. Regular smokers
were randomly assigned to one
of the four cigarette descriptors 

groups for the survey:
“organic,” “natural,” “additive
free,” or “ultra light.”  The
survey assessed the degree to
which smokers’ interest would
be increased due to the
experimentally assigned
descriptors, after letting them
know that chemicals like lead
and hydrogen cyanide are
present in cigarette smoke. 

Participants’ frequency of
smoking, their intention to
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quit and smoked cigarettes’
type were also assessed.
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Majority of the regular
smokers  indicated at least a
“little” interest in cigarettes
with experimentally assigned
descriptor, even after learning
its harmful consequences.
Smokers who  intended to quit
within the next 6 months,
showed greater interest in the
four types than those who
didn’t. Among those who
weren’t intended to quit, the
expected interest was lowest
for “ultra light” because, it was
already well established to be 

These findings are consistent
irrespective of their intention
to quit, frequency of current
smoking and type of cigarettes
currently used. Such
descriptors may divert the
attention of smokers,
especially those intending to
quit towards cigarettes with
such misleading descriptors,
rather than encouraging
quitting.

misleading; higher  for
“organic” and even higher for
“natural” and almost the same
for “additive free".
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DECOY EFFECT IN
CANCER SCREENING 
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Human decision making can be
influenced in a predicted
direction by carefully
manipulating the choice setting;
one such influencer is the decoy
effect, in which an inferior and
less attractive alternative
(decoy) is introduced  into the
choice set, in order to increase
the probability of the more
attractive target or action to be
chosen.

Two online studies were
conducted: 
1) To test if decoy effect
applies to a complex and
unfamiliar decision, i.e, when
invited for a Colorectal cancer
CRC screening test.  
2) To test if the dominance
strength (the degree to which
the decoy is dominated by the
target) would moderate the
decoy effect.
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In study 1, participants who
were not intended to do the
CRC screening test were
selected and randomly
assigned to the control
condition and decoy condition
equally. In the control
condition, participants were
asked to choose between the
target hospital and ‘no
screening’ option; whereas, in
the decoy condition, the
participants were asked to
choose between the target
hospital, decoy hospital and ‘no
screening’ option.

For the decoy hospital, the
travelling time and waiting
time was more than the target
hospital; thus, decoy effect was
introduced. The perceived
difficulty and cognitive effort in
decision making was also
assessed. The decoy condition
influenced a greater
proportion of non-intenders to
choose the target hospital for
screening with less perceived
difficulty and cognitive effort.

Similarly, in study 2, non-
intenders were randomly
assigned to control condition
(screening at target hospital 

vs no screening), weak decoy
(target vs weak decoy hospital
vs no screening) and strong
decoy (target vs strong decoy
vs no screening).

Decoy effect can thus 
positively influence individuals’
decisions about taking medical
tests and treatments to
possibly avoid adverse
consequences. Based on this
effect, medical screening
programmes can be designed
in such a way to facilitate the
screening decisions of people.

CONDENSED BY
SHIFANA F.

The weak decoy hospital was
inferior to the target hospital
either in travelling or waiting
time; whereas, in the strong
decoy condition, the decoy
hospital was inferior to the
target hospital in both
travelling and waiting time.
The participants were asked
to choose between their
respective options. Strong
decoy hospital influenced
more participants to choose
the target hospital than the
other two conditions.
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AFFECTIVE
FORECASTING IN

SCHIZOPHRENICS

Schizophrenia is a debilitating
mental disorder with elevated
emotional deficits eg. social
anhedonia (diminished ability to
experience positive emotion),
low affective forecasting
(reduced ability to anticipate
one’s emotion relating to a
future event) and so on.
Schizophrenics often faces
difficulty in expressing,
experiencing and anticipating
positive emotion which may
prevent their social motivation.

Recently, a study was conducted
to explore the degree to which  

anticipated emotion regarding
future events goes in line with the
actually experienced emotion in
schizophrenics.

The experiment comprised of a
schizophrenic group (16 stable
outpatients) and a control group
(30 normal participants).
Participants’ baseline mood was
assessed, followed by the
explanation of a social
interaction task i.e. Interpersonal
Closeness Generation Task (ICG)
task and then, the anticipated
emotion of the participants
regarding the task was assessed
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by self rating methods.

In the interpersonal closeness
generation task, the participant
and a confederate sat directly
across each other; each
member of the dyad asking and
answering three sets of ten
questions each designed to
elicit feelings of closeness. The
experienced emotion of the
participants during the task,
social anhedonia and clinical
symptoms like apathy were
assessed.

Both the groups experienced
more positive emotion after
the task than they anticipated;
positive emotion increased
from baseline. The
schizophrenic group
anticipated more negative
emotion than they 

experienced, and than the
control group; maybe be due
to their previous negative life
experiences. Apathy was
negatively related to
experienced positive emotion;
and increased social
anhedonia was also negatively
related to positive emotions.

Identifying a group of
schizophrenics with deficits in
anticipated pleasure enables
individualizing treatment
target and thereby, increase
their social motivation and
goal directed activities.

CONDENSED BY
SHIFANA F.
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Even after legal separation,
there is a desire and/or
tendency  among some people
to harm their ex-partner. What
could be the psychological
explanation behind such
behaviours? 

Such behaviours can be
attributed to negative traits of
‘Dark triad’ personality and
‘Dark factor of Personality’
which are usually proposed to
be the predictors of immoral
behaviours. Dark triad
includes negative traits like
narcissism, machivellianism
and psychopathy whereas,
‘Dark factor of Personality,’
includes not only other
negative traits like egoism,
psychological entitlement,
sadism, self interest and
spitefulness but also, the dark
triad traits and moral    

A recent study investigated the
role of moral disengagement on
the likelihood of making false
allegations against one’s ex-
partner in a child custody
dispute, in comparison with
dark triad traits and general
dark factor personality.

1097 separated couples (50%
men and 50% women) having
under-aged children
participated in this study. 

disengagement behaviour. Moral
disengagement is the process of
justifying one’s own behaviour
that deviates from one’s own
personal moral standards, so as
to avoid feelings of guilt and
aversion of violating them.
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Initially, machivellianism,
narcissism and psychopathy
were measured and then,
they were given a
questionnaire which required
them to mention if they
would be willing to lie in the
court and retaliate against
their partner in the context of
a child custody dispute. Many
traits of the dark factor of
personality was not tested, as
it seemed adequate to test
moral disengagement and
dark triad traits which is also
a part of dark factor of
personality.

Moral disengagement was  
more responsible than
dark triads and dark
factor of personality
for their willingness
  

to harm their partner, because
dark triad and dark factor of
personality traits tend to justify
only those behaviours violating
social norms, but moral
disengagement goes one step
further in compromising one’s
own personal standards. Both
men and women had equal
willingness to harm, but men
had the tendency to use moral
disengagement more than
women. These results reflects
the need for measuring moral
disengagement by professionals,
while dealing with a child
custody dispute.
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I, ME & MYSELF

“I am about to do what old people have done throughout
history: call those younger than me lazy, entitled, selfish and
shallow. But I have studies! I have statistics! I have quotes

from respected academics! Unlike my parents, my grandparents
and my great-grandparents, I have proof.”–Stein, 2013.

The above is a quote by Joel
Stein that was published in the
Times Magazine as the cover
page in 2013 referring to the
youngsters as “The Me, Me, Me,
Generation”. This article by
Stein became sensational and
very much spoken about, as it  

had proofs to support the
statement.

The young generation has
always been regarded
and labelled as selfish,
self-centered, rebellious,
highly individualistic, 
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open to diversity, lazy,
immoral, having more
egalitarian values, etc. There
is a significant upward trend
in the increase in narcissistic
trait among emerging adults
over the years with
controversial conclusions. 

Narcissists generally tend to
be lacking self-awareness,
unaware of bounds of their
attractiveness, popularity,
abilities and social skills. The
literature works on emerging
adults as narcissists are
poorly accepted; neither can
they respond well to
criticisms and negative
stereotypes.

The study states three
hypotheses, them being:
1. Emerging adults would
generally report that their
age-group is the most
narcissistic and entitled age-
group;
2. They would have generally
negative reactions to being
called narcissistic and entitled;
3. Emerging adults' opinions
of narcissism and entitlement 

would be shaped by their own
levels of narcissistic trait and
entitlement.

In the study, samples of
emerging adult population
were subjected to collection
of their opinions on narcissism
and reaction on being labeled
as “narcissistic and entitled”
by encouraging them to read
the introductory paragraphs
of Stein’s excerpt on "The Me,
Me, Me, Generation." The
samples were also instructed
to read excerpts that
described emerging adults in
positive, negative and neutral
tones, and the way they
reacted to it was recorded.

Various tools were employed
to assess each potential
dimension of valuable
discussion. The psychological
entitlement of the samples was
the first to be measured,
followed by the extent of
narcissistic trait prevalent in
the individual and then, their
opinions on the age group
related stereotypes of five age
groups. Their opinions on 
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various personality traits were
also measured.  After reading
Stein’s excerpt, participants
were instructed to express
their reaction on a rating scale.

Results suggests that more
the frequency and intensity
of narcissistic and
entitlement traits, more
positive is their reaction
towards it. This was
persistent among all samples,
though it is not completely
independent of the age.
Though young adults accept
themselves to be labelled as
highly narcissistic to some
extent, a non-age-group-
restricted sample suggests
that, other age groups
perceive emerging adults as
more narcissistic and entitled
than they themselves do.

All the age groups reported
emerging adults as the most
narcissistic. Young adults are
the ones to have the highest
positive attitude towards
narcissism. It was revealed
that emerging adults react
negatively towards age-group  

labelling as narcissistic or
entitled. Their reaction did not
significantly depend on their
individual levels of such traits.
Emerging adults accept and
believe that their age group is
narcissistic regardless of it
being expressed positively or
not.

In general, prolonged negative
expression and age group
related stereotypes can be
quite harmful to the mental
health. However, since young
adults have a relatively positive
attitude towards narcissism and
entitlement, they are less likely
to get offended by such
labelling. There exists
uncertainty regarding the
continuous exposure of such
happenings. It is believed that
some of the insights can be
useful for the next generation
of adolescents and emerging
adults.

CONDENSED BY
ASHIKA A.
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ADS DO ACT AS A THREAT
Roadside
advertisements (ads)
can provide a
welcome stimulus on
long, boring
monotonous routes,
but it always depends
on the content and
presentation of the
ads, because most of
them are placed at
wrong spots,
especially the huge
banners which covers
important landmarks
and road area. A
recent study
examined the serious 

The study had three phases,
in which first and second are
nationwide CAWI (Computer-
Assisted Web Interview)
research with online survey.  

Study 1 was designed to know
the effects of ads on road
safety. It had 1095 Polish
drivers.  First, each participant
completed a general survey
about themselves. Then, they    

threat on road safety, due to
sexually appealing ads.

answered questions about
their opinions and experiences
concerning roadside ads in
general, and specific contents.
Further they had to choose,
what kind of ads distracted
them the most, followed by
selecting the pictures of ads
with most distraction. The
result of study 1 proved that,
most of the respondents
experienced distractions by
roadside ads; finally the
respondents reported sexual
appealing ads as the most
distracting ones.  
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Study 2 was designed to
search for cognitive
mechanism underlying the
perceived distraction from
seducing advertisements.  It
had 1063 Polish drivers (404
female and 659 male). Each
participant filled the
demographic survey followed
by a test with eight pictorial
ads, in which four were based
on sexual cues, and the rest
were nonsexual.

The results proved that the
reaction times in the context
of sexual ads were significantly
longer than in the context of
nonsexual ads, which may be 
due to emotional effect or
arousal present in the subjects
even after the presentation of
the cue; the effect was only
present in the context of
highly sexually appealing ads.
The cognitive test did not
reveal any gender differences
in reaction to sexual contents.
 

individuals, showing up in
their real driving behaviour. It
was a laboratory based test in
which, they had a controlled
drive along with traffic signs
as well as advertising
billboards located on the
roadside. The two conditions:
with and without sexual ads
differed significantly with
regard to the driving
characteristics; the mean
speed was lower in the sexual
condition, and the fluency of
driving was disrupted.

Study 3 was designed to verify
if seducing ads influence  the
attention management of 

The results confirm that
driving characteristics change
when sexually-oriented
advertisements are located
along the road. The study also
have led us to a conclusion
that, ads can be more
distracting, and sexual cues
on roadsides may pose a
serious threat to road safety.

CONDENSED BY
CHARUMATHI P.
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